GET IN'

TOUCH:

ADVERTIS 1LIVES ON

Social Media Suggested Posts & Graphics

CAMPAIGN TOOLKIT

Get In Touch! with buyers by connecting with them on social media We encourage you to follow and engage with your
prospects and customers using the suggested social posts. Customize by using your social handles, hashtags and links to

your web content

Post Copy & Graphic:
(September 22-30 only)

Join (company name/social hancle for a
live-streaming event with Seth Godin
during #AdvertisingWeek in #NewYork
at T1a EDT on September 27.
#iGetinTouch!

Post Copy & Graphic:

Get in touch with your audiience-
include promotional products in your
marketing mix. [t's all in the numbers.
##GetinTouch with (your social handle or
web link) today!

Post Copy & Graphic:

Get in touch with your audience- 74
keep promotional prodlucts in their
workspace. It's all in the numbers.
#iGetinTouch with (your social handle or
web link) today!
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Post Copy & Graphic:

A promotional professional can help you
design a program to get results & save
you time & money in the process.
#iGetinTouch with (your social handle or
web link) today!

Post Copy & Graphic:

Get in touch with your audience-
include promotional products in your
marketing mix. It's all in the numbers.
#iGetinTouch with (your social handle or
web link) today!

Post Copy & Graphic:

A promotional professional can help you
design a program to get results & save
you time & money in the process.
#GetinTouch with (your social handle or
web link) today!

Banner | Social Media Pages

i Promotional §
@ B Consultant ,L—‘@

3 (pra moSHia)n{a)l / kan'saltnt'): noun

88% of people remember
the advertiser on a promotional product.

/" FIND A PROMOTIONAL .'\I
CONSULTANT

" @ ADVERTISINGwrLIVES ON

BREAK THROUGH THE NOISE »

ADVERTISING» LIVES ON
BREAK THROUGH THE NOISE »




