
A Definition of Sustainability 
in Promotional Products

1. Environmental Responsibility:

 Use sustainable materials, create less waste, and reduce carbon footprints.

 Choose recycled or biodegradable materials, reduce energy and resource use,

 and adopt environmentally responsible production methods. 

2. Social Equity:

 Ensure fair treatment for everyone in the supply chain. This includes fair labor

 practices, safe working conditions, and ethical treatment of workers. It also

 promotes diversity, inclusion, community involvement, and educating consumers

 about ethical buying practices.

3. Product Lifecycle Considerations:

 Consider the entire lifespan, from design and manufacturing to transport, use,

 and disposal. This means making durable, long-lasting items that can be

 repaired or recycled.

4. Transparency & Accountability:

 Verify claims and be accountable for social and environmental impacts.

 Set clear benchmarks, conduct unbiased audits, and ensure products comply

 with all legal regulations to maximize safety for consumers.

 

5. Governance:

 Implement strong leadership and governance practices to guide sustainable

 decision-making. Establish policies and procedures that ensure ethical business

 practices, regulatory compliance, and responsible management of resources.

Sustainability in the promotional products industry means making, sourcing, and 

distributing promotional items in ways that reduce negative environmental and social 

impacts while supporting long-term economic success.

This approach focuses on using resources wisely and fairly, aiming to balance the 

needs of the present without compromising the ability of future generations to meet 

their own needs. It involves five key areas that work together for a balanced and 

responsible industry:

Together, these principles support a commitment to a responsible, ethical and 

sustainable way of doing business that respects both people and the planet.

Responsibility is a journey that requires continuous improvement rather than a fixed 

end point and starts with smalls steps which lead to greater impact when everyone 

participates. Every e�ort contributes to a more sustainable future for businesses and

the world we share.


